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DETAILED ACTION 

1 . This office action is in response to application number 09/873784 filed on 
6/04/2001. Claims 1 - 65 have been examined and are pending. 

Claim Rejections - 35 USC § 102 

2. The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that 
form the basis for the rejections under this section made in this Office action: 

A person shall be entitled to a patent unless - 

(e) the invention was described in (1) an application for patent, published under section 122(b), by 
another filed in the United States before the invention by the applicant for patent or (2) a patent 
granted on an application for patent by another filed in the United States before the invention by the 
applicant for patent, except that an international application filed under the treaty defined in section 
351(a) shall have the effects for purposes of this subsection of an application filed in the United States 
only if the international application designated the United States and was published under Article 21(2) 
of such treaty in the English language. 

3. Claims 1 - 15, 17- 32, 34 - 47 and 49 - 64 are rejected under 35 U.S.C. 102(e) 
as being anticipated by Alexandria, patent number: US 6 177 931 B1. 

4. As per claims 1 and 34, Alexander teaches A method for reporting counted 
impressions in at least one network device, comprising the steps of: 

collecting event data pertaining to the network device (collecting user interaction 
information, col. 29, lines 14-21); 

correlating the data with a promotions schedule database (providing user 
information for analysis by advertisers, col. 33, lines 8-15); and 

providing a user interface for querying the data warehouse to enable a user to 
determine the counted impressions of the network device which displayed specific 
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promotions (providing user information for analysis by advertisers, col. 33, lines 8-15, 
the information being about user interaction, col. 29, lines 31 - 55). 

As per claim 2, Alexander teaches wherein the event data is correlated with a 
promotions schedule database (providing user information for analysis by advertisers, 
col. 33, lines 8 -15). 

As per claims 3 and 35, Alexander teaches wherein the event data is correlated 
with demographics (demography, col. 30, lines 29 - 37). 

As per claims 4 and 36, Alexander teaches wherein the event data includes 
channel change events which occur after the promotion is displayed (attention span and 
general interest in advertisement, col. 30, lines 17 - 29). 

As per claims 5 and 37, Alexander teaches wherein the correlation provides 
information as to whether a channel surfer stopped surfing after a promotion was 
displayed (attention span and general interest in advertisement, col. 30, lines 17 - 29). 

As per claims 6 and 38, Alexander teaches wherein the event data of each 
network device includes a channel on the network device (watching a particular 
channel, col. 29, lines 41). 

As per claims 7 and 39, Alexander teaches wherein the event data includes a 
time at which the network device was tuned to the channel (watching a show at a 
specific time, col. 30, lines 59 - 67) 
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As per claims 8 and 40, Alexander teaches wherein the event data includes a 
time at which the network device was tuned away from the channel (attention span and 
general interest in advertisement, col. 30, lines 17 - 29). 

As per claims 9 and 41 , Alexander teaches wherein the event data includes a 
connection between the network device and a peripheral (television and system 
components, col. 33, lines 14 -21). 

As per claims 10 and 42, Alexander teaches wherein the event data includes the 
viewing behavior of a viewer (viewer mannerism, col. 29, lines 56 - 67). 

As per claims 1 1 and 43, Alexander teaches wherein the viewing behavior 
includes scrolling through a program guide (EPG interaction, col. 29, lines 39 - 40). 

As per claims 12 and 44, Alexander teaches wherein the viewing behavior 
includes promotion acceptances (interest in product advertisement, col. 30, lines 20 - 
21, 17-29). 

As per claims 13 and 45, Alexander teaches wherein after the promotion is 
accepted another promotion is displayed such that impressions of subsequent 
promotions are counted (user information including interaction with advertisement, col. 
30, lines 17-29). 

As per claims 14 and 46, Alexander teaches wherein the viewing behavior 
includes time spent on a viewer activity (calculating the duration of each viewing, col. 
29, lines 50 - 55). 
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As per claims 15 and 47, Alexander teaches wherein the network device 
periodically sends the event data to the data warehouse (information being sent to head 
end, col. 29, lines 14-21). 

As per claims 17 and 49, Alexander teaches wherein the event data is represented in a 
compressed manner using a bit mask (information being sent to head end, col. 29, lines 
14-21). 

As per claims 18 and 50, Alexander teaches wherein the event data includes receipt of 
broadcast triggers (Triggers, col. 32, lines 51 - 54). 

As per claims 1 9 and 51 , Alexander teaches wherein the broadcast triggers are 
transmitted on a line 21 (Triggers, col. 32, lines 51 - 54). 

As per claims 20 and 52, Alexander teaches wherein the event data includes receipt of 
triggers in MPEG streams (Triggers, col. 32, lines 51 - 54). 

As per claims 21 and 53, Alexander teaches wherein the system is configurable 
in terms of acceptance and rejection events of the promotions based on thresholds 
configured dynamically through a central console (configuring ads for geographic 
locations, col. 32, lines 35 - 45). 

As per claims 22 and 53, Alexander teaches wherein the configuration is 
performed for a selected network device (narrow casting commercials, col. 32, lines 55 - 
60). 

As per claims 23 and 54, Alexander teaches wherein the configuration is 
performed for a group of network devices (sending ads based on zip codes, col. 32, 
lines 42 - 44). 
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As per claims 24 and 55, Alexander teaches wherein the configuration is based 
on demographics of the viewers (displaying commercial based on user, col. 33, lines 26 
- 43). 

As per claims 25 and 57, Alexander teaches wherein the configuration is based 
on viewership patterns of the viewers (assigning commercials based on what viewers 
watch, col. 33, lines 36 - 46) 

As per claims 26 and 57, Alexander teaches wherein the configuration is based 
on the physical capabilities of the network devices (sending ads based on zip codes, 
col. 32, lines 42 - 44, col. 26, lines 46 - 50). 

As per claims 27 and 59, Alexander teaches wherein the event data includes the 
scheduled time for the promotions (including triggers for commercial presentation, col. 
32, lines 51 - 54). 

As per claims 28 and 60, Alexander teaches wherein the event data includes the 
network location of the network devices (sending ads based on zip codes, col. 32, lines 
42 - 44). 

As per claims 29 and 61 , Alexander teaches wherein the event data includes 
subsequent event data after a promotion was displayed (attention span and general 
interest in advertisement, col. 30, lines 17 - 29). 

As per claims 30 and 62, Alexander teaches wherein the subsequent data includes the 
display of a URL (interaction with the internet, col. 29, lines 40 - 42). 
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As per claims 31 and 63, Alexander teaches wherein the subsequent data 
includes additional channels to which the network device was tuned to (watched 
channels, col. 29, lines 31 - 55). 

As per claims 32 and 64, Alexander teaches wherein the subsequent data 
includes the display of acceptance tags, and the response of the viewer to the display of 
the tags (general interest in product advertisement, col. 30, lines 17 - 29). 

Claim Rejections - 35 USC § 103 

5. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

6. Claims 16, 33, 48 and 65 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over Alexandria, patent number: US 6 177 931 B1 in view of Ellis, 
publication number: US 2003/0020744 A1. 

As per claims 16 and 48, Alexander teaches a system that sends user information to the 
headend for advert targeting. 

Alexander does not teach a system that reports a commercial that is being viewed by 
the user. 

In an analogous art, Ellis teaches wherein a trigger is embedded in the promotion such 
that when the promotion is viewed an impression is counted (monitoring commercials 
selected by viewers, [0108], lines 6-9) 
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Therefore, it would have been obvious to one of ordinary skill in the art to modify 
Alexander's commercial system by including an advert monitor system, as described in 
Ellis 1 client server system, for the advantages of better and more accurately 
recommending commercials to viewers. 

As per claims 33 and 65, Alexander teaches a system that sends user information to the 
headend for advert targeting. 

Alexander does not teach a system that keeps track of the devices that have displayed 
commercials. 

In an analogous art, Ellis teaches wherein the counted impressions is the number of 
network devices which displayed specific promotions (monitoring user's viewing 
activities, [0108], lines 10-15). 

Therefore, it would have been obvious to one of ordinary skill in the art to modify 
Alexander's commercial system by including an advert monitor system, as described in 
Ellis' client server system, for the advantages of better and more accurately 
recommending commercials to viewers and monitoring viewers' reactions to 
recommendations. 

Conclusion 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Olugbenga O. Idowu whose telephone number is 571 
270 1450. The examiner can normally be reached on Monday to Friday, 7am -5pm Est. 
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If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Brian Pendelton can be reached on 571 272 7527. The fax phone number 
for the organization where this application or proceeding is assigned is 571-273-8300. 

Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). If you would like assistance from a 
USPTO Customer Service Representative or access to the automated information 
system, call 800-786-9199 (IN USA OR CANADA) or 571-272-1000. 
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